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ENGLISH VERSION

Instructions : (1) Answer all questions.
(2) Figure to the right indicate full marks.

What is marketing communication? Explain the 20
components marketing communication in detail.

OR
(A) Discuss about the brand image with detail. 10
(B) Explain the functions of branding. 10
What is brand equity? Discuss the components of 20
brand equity.

OR
(A) Write a note on brand positioning. 10
(B) Discuss the challenges of branding in recent era. 10
Explain the process of integrated marketing 15
communication.

OR
(A) Write a note about market segmentation.
(B) Explain the methods of getting creative ideas. 7
Write a short note : (Any Three) 15

(1) Importance of wireless communication

(2) Website marketing

(3) Advantages of sales promotion

(4) Trade promotion for new product

(5) Objectives of co - marketing communication

(6) Planning for media communication
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